JULIE BATES W =S1EN1S

4437 Mendenhall Blvd.
Juneau, AK

99801-8926
(907) 209-2007

ECLECTICALCHEMIE.COM

TECHNICAL SKILLS

* Adobe Design Suite, CS2

* Adobe Acrobat « Adobe Premiere

e Macromedia Flash & Dreamweaver

e Scan Wizard ¢ Intous Graphics Pad

e Microsoft Word, Excel, Powerpoint

e Outlook e Corel Draw e Quark 4.11 & 6.5
¢ Digital Cameras « Mac & PC platforms

PROFESSIONAL SKiLLS

+ Publication Layout & Design « Newsletters
e Brochures ¢ Digital lllustration  Info Graphics

EDUCATION

03/05 The Art Institute of Colorado
Denver, Colorado

Honors Graduate - 3.6 GPA
Bachelor of Arts in Graphic Design

05/08 UAS - Web Graphics - 4.0

AWARDS & HONORS

AIC Merit Award 2004

Design selected for CASASTART 2004
Dean's List 2003

Costco Employee of the month 2001
Outstanding Job Performance, JPD 1997
Unit Citation of Merit, JPD 1997

Chief's Special Service Award, JPD 1997

¢ Logo & Identity Design « Collateral Design « Package Design «Web & Interface Design ¢« HTML « CSS

DESIGN EXPERIENCE

State of Alaska, H&SS Pub Specl., 11/06-07/08

e |n charge of all print publications, web
updates, web design for three Divisions.

e Full service design and art direction from
concept development to delivery.

¢ Prioritize numerous projects at once.

Juneau Empire Prepress Tech., 2/06-07/07

e Built daily newspaper pages and special
sections in Quark 4.11 and Quark 6.5

¢ Adjusted photographs for optimal quality
using BluMunKee and PhotoShop

¢ Met numerous deadlines on a daily basis
by trouble-shooting technical issues, etc

Enduring Images Graphic Design, 5/05-12/05

¢ Enhanced digital photography to be printed
with ceramic toner and applied to porcelain

* Worked directly with three independent reps
and increased sales by 30%

« In charge of cameo printing & production

AIMCO Graphic Design Internship, 2005

e Enhanced digital photography for use on web
and in company image library

* Worked independently from home

« Kept track of progress on files

Rocky Mountain Window Cleaning D, 2004

¢ Conceptualized RMWC's name and identity
through market research

* Promoted RMWC with brand development

* Design increased sales and clientele by 40%

CASASTART Logo Design, 2004

* Developed identity through synthesis of
diverse program participants input

e Established group identity by designing a logo
to be used for T-shirts for students

» Design was chosen from twenty other designs

portfolio, references, and complete employment chronology available upon request


http://www.eclecticalchemie.com/default.html

